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TriOpus Group Principals wish you
the happiest of holidays!
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(Tamara thought you'd prefer it to the view from the Regina office!)




every time i think of christmas, i see red By David Colman

Do you remember when you first found out that Santa didn’t really come
down the chimney with a bag full of goodies and that it really was your
father who ate the cookies? | do. | was in grade eleven at the time (just
kidding). Whatever age you were though, it was a let down to say the
least, wasn’t it?

I've just had another one of those Christmas let downs. Because this is
our special Christmas edition of our Newsletter, | was going to tell you the
wonderful story of Coca Cola and how they hired artist Haddon Sundblom
in 1931 to create the modern image of Santa using Coca Cola red. After
all, as the story goes, sales were sagging and Coke needed a boost.

What a brilliant marketing coup | thought. Not only was Coca Cola

determining the physical shape of the big guy, they were deciding once
and for all what he should wear and that the colour should be Coca Cola red. Just think about it. Who
today could imagine Santa in any other colour but red? Nobody. It just fits, doesn’t it? Imagine though if
other corporations had this idea first. If it were IBM, Santa would be in blue. If it were Henry Ford, Old
Nick would be the man in black. And, heaven forbid, if the Subway Sandwich guys had come up with the
idea first, Santa would have a sickly yellow suit. No, | thought, we owe an awful lot to Coca Cola.

Supporting my belief in this story is a press release from Coca Cola that they put out in 2002. In part it
said:

“In fact, the modern image of Santa Claus was created 71 years ago when Haddon Sundblom created
him for The Coca-Cola Company's advertising campaign. Today, we still know and love this image of
Santa with his red suit, rosy cheeks and a round belly, and Coca-Cola still uses the Sundblom image in
their advertising initiatives.”

Not so fast you guys. Of course Mr. Sundblom did create 44 wonderful drawings over the years that are
still used today by Coke every Christmas. But the fact that Coca Cola gave Santa Claus the red coat,
where it had been other colours before that, is sadly not true. And here’s the rub. | want it to be true
because it is such a great story.

And this urban myth continues to be spread around the world today. But the truth is that Santa had been
wearing red for some time before 1931, Mr. Sundblom, and Coca Cola. Here, alas, is the trump card. In
November 1927, the New York Times reported:

“A standardized Santa Claus appears to New York children. Height, weight, stature are almost exactly
standardized, as are the red garments, the hood and the white whiskers. The pack full of toys, ruddy
cheeks and nose, bushy eyebrows and a jolly, paunchy effect are also inevitable parts of the requisite
make-up.”

But there is a happy ending to this story. Although Coca Cola didn’t give Santa his red coat, the Santa
images that Haddon Sundblom created for Coca Cola are the ones that all of us picture in our minds at
this happy time of year. Who said advertising and marketing doesn’t work? Certainly not the Coca Cola
Company. And this is one time when we all benefit.

On behalf of all of us at TriOpus Group, we wish all of you the best faor the
holiday season. We’d like to leave you with this Traditional Irish toeast:
“In the New Year, may your right hand always be stretched aut in friendship,

= but never in want.”
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